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Growth Strategy for IT Software Services

Accelerating AI Deployment

▪ Optimizing Development Efficiency

Introduce AI models for code generation, error 

diagnosis, automated testing, and UI/UX design 

to improve R&D efficiency and reduce costs

▪ Enhance SME Platform Solutions

A TDCX survey indicates that 76% of Southeast 

Asian SMEs remain in the early stages of digital 

transformation. GLN is engaging with Trinity42 to 

upgrade the “Trade42” platform with AI-driven 

reporting, ESG tools, and market entry services 

to accelerate SME digitalization

▪ Build Intelligent Sales Verification Systems

Developed an AI-enabled enterprise sales 

process system to help clients such as Lenovo 

enhance multi-country channel data review 

efficiency and optimize reward distribution

Advancing SaaS Modularization

▪ Continue Advancing Modularization

Through a modular strategy, HR, and sales 

verification into repeatable SaaS solutions, 

establishing a foundation for recurring revenue

▪ Expand SaaS Subscription-based Revenue

Promote anti-fraud solutions and HR 

management platforms via a SaaS subscription 

model, aiming to increase stable and predictable 

recurring revenue in the mid to long term

▪ Official Launch of PortComm HR 

Management System

The product streamlines processes such as 

personnel and payroll, helping enterprises 

launch digital services and establishing the 

foundation for HR SaaS

Expanding into New Product Areas

▪ FraudEyes Anti-Fraud Platform in Progress

▪ With the global rise in cybersecurity and 
fraud threats, governments and telecom 
operators have listed anti-fraud measures 
as a top priority

▪ In response to this trend, the product has
completed optimization and entered multi-
country market promotion stages

▪ India: In partnership evaluation stage

▪ Malaysia: Progressing steadily, in 
commercial negotiations

▪ Thailand/Indonesia: Ongoing 
engagement with relevant 
government agencies

▪ Financial Sector Projects in Development
Partnering with CDNetworks, now in final 
contract talks to deliver an integrated digital 
protection solution for a Malaysian commercial 
bank, set to become a flagship SaaS adoption 
case in the financial industry



2H25 Key Objectives

1. Expand SaaS Commercialization

Expanding SaaS commercialization, accelerating contract signings, and increasing 

replicable opportunities in the Southeast Asian market.

2. Launch Next-Generation AI Modules

AI-driven solution deployment: Implemented core modules for intelligent sales 

verification, behavioral risk identification, and data analysis.

3. Promote FraudEyes Anti-Fraud System

Southeast Asia’s severe telecom fraud challenges are driving governments to 

accelerate digital security initiatives and expand budgets. GLN is actively pursuing 

cooperation agreements in Indonesia, Vietnam, Thailand, and Malaysia.

4. Extend Cooperation to Finance and Telecom

The anti-fraud system can be extended to scenarios such as financial risk control and 

KYC behavior analysis, creating opportunities for collaboration between financial and 

telecom sectors, gradually expanding market applications and increasing coverage.
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高頻場景導流

透過支付、繳費、遊戲、優惠券等

高頻應用場景，快速激活並留存來

自 OPPO 預裝的 1.2 億用戶，建立

初期黏性與使用習慣，為後續金融

服務轉化創造條件。

深化個人信貸服務

透過支付、繳費、遊戲、優惠券等

高頻應用場景，快速激活並留存來

自 OPPO 預裝的 1.2 億用戶，建立

初期黏性與使用習慣，為後續金融

服務轉化創造條件。
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→





Thank You

https://wiselink.tw speak@wiselink.tw
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2020 2021 2022 2023 2024

800 943 799 961 1,495

75 99 132 369 839

124 144 162 200 323

-48 -45 -30 169 515

-13 -23 -1 -2 -7

-61 -68 -31 167 509

-49 -67 -29 93 365

-49 -67 -29 88 319

-0.50 -0.61 -0.24 0.65 2.00

-11% 18% -15% 20% 56%

9% 10% 16% 38% 56%

-6% -5% -4% 18% 34%

-6% -7% -4% 9% 21%

15% 15% 20% 21% 22%

-8% -11% -4% 10% 26%

-4% -5% -2% 6% 17%



2020 2021 2022 2023 2024
As % of total assets

2020 2021 2022 2023 2024

117 318 408 318 870 10% 20% 27% 18% 36%

147 191 127 312 223 13% 12% 8% 18% 9%

210 139 128 90 76 19% 9% 8% 5% 3%

113 94 42 50 115 10% 6% 3% 3% 5%

40 30 28 23 28 3% 2% 2% 1% 1%

201 440 422 653 790 18% 28% 28% 38% 32%

303 378 356 293 333 27% 24% 24% 17% 14%

1,130 1,591 1,511 1,741 2,435 100% 100% 100% 100% 100%

265 227 248 234 287 23% 14% 16% 13% 12%

3 3 299 131 1 0% 0% 20% 8% 0%

101 134 77 72 72 9% 8% 5% 4% 3%

55 60 60 101 163 5% 4% 4% 6% 7%

6 3 0 153 223 1% 0% 0% 9% 9%

0 349 0 0 0 0% 22% 0% 0% 0%

130 111 89 47 147 12% 7% 6% 3% 6%

561 887 773 740 893 50% 56% 51% 42% 37%

569 704 738 971 1,461 50% 44% 49% 56% 60%

0 0 0 30 80 0% 0% 0% 2% 3%

569 704 738 1,001 1,542 50% 44% 49% 58% 63%

5.8 5.9 5.8 6.7 9.1

-28% -37% -19% -20% 23%

138% 175% 103% 143% 246%
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