




Agenda





Revenue

Gross Margin

Operating Profit

Net Margin

Net Income Attributable 
to Parent

ROE1

÷ ×



Software Revenue Contribution Reached 63%, Driven by New Southeast Asian Clients

• Software segment revenue reached NT$813M, up 10% YoY and accounting for 63% of Group revenue. Driven 

by the high-margin software business, the Group’s operating margin reached 45% in 1H26.

Key Clients: Stable Operations & Deeper Engagement

• Lenovo: Four platforms maintained stable operations throughout 1H26, while client engagement continued 

to deepen in preparation for FY2027 contract renewals.

• ADEPT:

-Completed production acceptance of the Platform Enhancement Module in May 2026, achieving the final 

payment

milestone.

-The Customized Work Order Module completed requirements sign-off and entered development, with UAT

scheduled for 4Q26.

-Maintained 100% SLA compliance across 1H26 and completed three cybersecurity enhancement updates.

-Added two utility clients through the same partnership channel: Azbil Kimmon (Japan) and Cubiq Meters 

Sdn. Bhd. (Malaysia).

Business Diversification: Expanding into New Verticals

• FraudEyes Mobile: Completed core development of the consumer cybersecurity app, with Malaysia as the 

initial market. Integrated Google Play subscription billing and promotional codes to support marketing 

campaigns.

• Anyara Hills: Launched the smart community management system on May 20, 2026 for internal staff and 

security personnel, followed by the mobile app release on official app stores on July 1, 2026.
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單位：新臺幣仟元，惟每股盈餘為元2Q26 1Q26 2Q25 QoQ YoY 1H26 1H25 YoY

686 605 634 13% 8% 1291 1,152 12%

417 370 410 13% 2% 787 701 12%

114 98 92 16% 24% 212 173 23%

302 273 319 11% -5% 575 528 9%

9 2 -63 350% - 11 -64 -117%

311 275 255 13% 22% 586 465 26%

218 211 181 3% 20% 429 344 25%

212 188 158 13% 34% 400 303 32%

0.6 0.53 0.44 13% 36% 1.13 0.86 31%

61% 61% 65% 0 ppts - 4 ppts 61% 61% 0 ppts

44% 45% 50% - 1 ppts - 6 ppts 45% 46% - 1 ppts

32% 35% 29% - 3 ppts + 3 ppts 33% 30% + 3 ppts

17% 16% 14% +1 ppts + 2 ppts 16% 15% + 1 ppts

36% 32% 32% + 4 ppts + 4 ppts 34% 36% - 2 ppts

23% 23% 26% 0 ppts - 3 ppts 23% 26% - 3 ppts
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Note: Future operating performance remains subject to global macroeconomic conditions, foreign exchange fluctuations and project execution.
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A：Current Status & Quarterly Progress

The smart community management system entered a controlled rollout in May 2026 for internal users, 

followed by the public launch of its mobile app on official app stores in July 2026.

B： Business Implications

The system has begun delivering tangible operational efficiencies by streamlining visitor and contractor 

access management, demonstrating the successful deployment of GLN's smart community solution.

Planned modules, including billing, payment, and facility booking, are expected to expand service 

offerings and establish a more comprehensive business model with recurring revenue potential.

C：Strategic Value & Next Steps

Anyara Hills serves as GLN's flagship reference project for its smart community solution, providing a 

proven model for replication across future residential developments and Southeast Asian markets while 

reinforcing GLN's position as a long-term technology partner. 

Key milestones include the rollout of value-added modules and the expansion of system access from 

internal staff and security personnel to the broader resident community.
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Four Solutions : Integrated Cybersecurity Framework

IT Security Solution Feature
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Product Positioning –

FraudEyes Mobile is a consumer cybersecurity application launched by GLN in June 2026 as an 
extension of the FraudEyes product family. Designed for individual users, the mobile application 
protects Android devices against fraudulent applications and malicious APK files.

Key Features –

1. Hidden Threat Detection：Detects Android applications and APK files that appear legitimate but 
may pose security risks, extending protection beyond obviously suspicious software.

2. Continuous Protection：Delivers continuous security monitoring rather than relying on one-time 
application scans, differentiating the solution from many competing products. 。

3. Real-Time Monitoring：Continuously monitors devices and responds to newly emerging 
cybersecurity threats in real time, instead of performing a single scan only at installation.

Business Implications –

FraudEyes Mobile extends GLN's enterprise-grade cybersecurity capabilities into the consumer 
market. Its key differentiator is continuous real-time protection rather than one-time scanning, 
providing a clear competitive advantage. 

As the product was recently launched, user adoption, download volume, and subscription conversion 
metrics are not yet available. Commercial performance will be evaluated as additional operating data 
is disclosed in future reporting periods.
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Expansion: Partnership Upgraded to Global (Non-Europe) 
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1. Deepen Key Client Engagement : Contract Renewal and Cross-Module Expansion

2. Platform Replication: Scalable Technology Assets

Leveraging its partnership with Kamstrup, ADEPT added two utility customers in Japan 
and Malaysia during 1H26, demonstrating the platform's scalability. 
By reusing the same technology architecture and delivery model, GLN can expand 
beyond its existing customer base while reducing incremental deployment costs. 

3. Consumer Subscription Model: Building a Second Growth Engine

GLN expanded the FraudEyes brand with the launch of FraudEyes Mobile, while Anyara
Hills continues to evolve into a multi-module platform. Although commercial metrics are 
not yet available, the strategy is to transition from one-time project revenue toward 
recurring subscription-based income. As this initiative remains in its early stage, future 
execution and operating metrics will be key milestones to monitor.

The ADEPT Platform Enhancement Module reached its final payment milestone, while 
Lenovo's four platforms maintained stable operations and entered FY2027 contract renewal 
preparations. 
Upcoming milestones include the ADEPT Customized Work Order Module (UAT in 4Q26) and 
Lenovo contract renewal negotiations with potential feature enhancements, providing 
investors with clear execution milestones.
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Thank You

https://wiselink.tw speak@wiselink.tw
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NT$mn 2021 2022 2023 2024 2025

943 799 961 1,495 2,270

99 132 369 839 1,430

144 162 200 323 355

-45 -30 169 515 1,075

-23 -1 -2 -7 -70

-68 -31 167 509 1,005

-67 -29 93 365 745

-67 -29 88 319 658

-0.30 -0.12 0.33 0.92 1.85

18% -15% 20% 56% 52%

10% 16% 38% 56% 63%

-5% -4% 18% 34% 47%

-7% -4% 10% 25% 33%

15% 20% 21% 22% 16%

-11% -4% 10% 26% 35%

-5% -2% 6% 17% 25%
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NT$mn

318 408 318 870 1,659 20% 27% 18% 36% 48%
191 127 312 223 418 12% 8% 18% 9% 12%
139 128 90 76 59 9% 8% 5% 3% 2%
94 42 50 115 72 6% 3% 3% 5% 2%
30 28 23 28 84 2% 2% 1% 1% 2%

440 422 654 790 876 28% 28% 38% 32% 25%
379 356 294 333 286 24% 24% 17% 14% 8%

1,591 1,511 1,741 2,435 3,454 100% 100% 100% 100% 100%

227 248 235 287 177 14% 16% 13% 12% 5%

3 299 131 1 1 0% 20% 8% 0% 0%

134 77 72 72 87 8% 5% 4% 3% 3%
60 60 101 163 357 4% 4% 6% 7% 10%
3 0 154 223 347 0% 0% 9% 9% 10%

349 0 0 0 0 22% 0% 0% 0% 0%
111 89 47 147 48 7% 6% 3% 6% 1%
887 773 740 893 1,017 56% 51% 42% 37% 29%

704 738 971 1,462 2,276 44% 49% 56% 60% 66%

0 0 30 80 161 0% 0% 2% 3% 5%
704 738 1,001 1,542 2,437 44% 49% 58% 63% 71%

11.72 11.68 13.40 9.07 6.42
-37% -19% -20% 23% 47%
175% 103% 143% 246% 355%
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